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Yuliya Eysmont
New spelling: debatable issues

The legal document of the Cabinet of Ministers of Ukraine, which approved a new version of the "Ukrainian spelling”, was
analyzed. Attention is paid to the work of the Ukrainian National Commission on Spelling, which has developed the main language
document of the state. The history of its formation during the independence of Ukraine is covered. Emphasis is placed on editing
electronic abstract resources of the Vernadsky National library of Ukraine, taking into account the rules of the new edition of
"Ukrainian spelling". Its main changes are considered. Particular attention is paid to the most controversial: spelling variations,
changes in individual words, spelling words of foreign origin, and so on. The rules of writing compound words with the first regularly
used foreign language component are studied. Innovations in the writing of femininities are highlighted. Attention is paid to individual
cases of spelling violations, which occur most often. Ways to improve the editing of electronic resources of the Vernadsky National
library of Ukraine are proposed. The significance of the Abstract Database "Ukrainika scientific" in the domestic and world information
space is revealed. The role of the group of editors of the Library in the professional preparation of quality materials for its daily
replenishment is determined. It is emphasized that scientific editing of the information array of the Abstract Database "Ukrainika
scientific" requires compliance with domestic and international standards for the submission of information. It is unacceptable to ignore
such main ethical principles of the editor as meticulous and thorough verification of the original sources of spelling of digital data,
scientific and technical terms, units of measurement, use of names and dates, design of the reference apparatus of the publication,
compliance with the symbols established by the standard in scientific and normative literature. It is emphasized that the professional
filling of the domestic information space with quality abstract texts will positively affect the efficiency of their search by readers and
increase the scientific value of electronic abstract resources of the Vernadsky National library of Ukraine.
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femininities; borrowing; abstract text, electronic resources of Vernadsky National library of Ukraine; DB "Ukrainika scientific”
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Y ecmammi pozensinymo cymmuicni xapakmepucmuku, OCHOSHI O3HAKU MA Nnepegazu HAMUGHOI pexiamu. 3a3HayeHo, wo il
CMBOPIOIOMb  CRIBPOOIMHUKY PeOaKyill, a He PeKNAMHUX A2eHMCM8, came MOMY Gopmam [ Cmulb 6uKiady mamepiany He
BIOPIZHAIOMbCA 610 pewtmu nyonikayil pecypcy ma 6i0n08ioaions 0YiKy8aHHAM Yilb08oI ayoumopii.

Cxapakmepu3o6ano yMOGU 6UHUKHEHHS HAMUGHOI peKiamu, NPUYUuHU NOocuieHoi yeazu 00 Hei CYUACHUX MapKemolozis.
3aysaoiceno, wjo yeii U0 pekiamu He CHPUNUHAE PO3OPAMYSAHHSA Y KOPUCHIYBAUIB, A0XHCe MICMUMb KOPUCHY YU YiKaesy ingopmayiio;
He nompanise y max 36any 30my "0aneproi ciinomu"; e 610KyeEmbCA 8 iHMepHem-cepedosuwyi, OCKINbKU € iHpopMamueHuM,
Ni3HABANLHUM MAMepianom, Kompuu He I0eHmugikyromes AK pekiamy, Mmicmums iHopmayito pisHoeo muny (mexcm, 8ioeo,
NOCUNAHHA), Wo YpisHoManimHuioe euknao. E¢exmusna namuena pexiama mae 8ionogioamu nompedam yinbogoi ayoumopii ma
@opmamy nodanna ingopmayii Ha pecypci, wob cnpuiimamucs K 1020 opeaHiyna yacmuna. Bona nosunna euxomnyeamu mi cami
QyHKyil, wo U iHwi mamepianu. HOBUHU — HA HOBUHHOMY CaUmi, iepu — 6 ieposux 000amKkax, cmammi, 6i0eo, mecmu — 8
eeKMPOHHUX 6UOAHHSX MOW0, — NPome 600HOUAC YIMKO GI00KPEMIIOBAMUCS 810 THUUX PEOAKYIUHUX NOGIOOMIECHD.

Hazonoweno ma OoyineHocmi 6UKOPUCTHAHHA MOJICTUBOCMEN HAMUGHOI peKiamu Yy NpOCYBAHHI eNeKMpPOHHUX GUOAHb,
nPOAaHanizo6ano 00ceio ii 3acmocysants y 6UOasHUill cgepi.

Knrouosi cnosa: pexnama,; peknamua KOMyHIKayis, HAMUSHA PEKIAMA; NepioOUdHi 6UOAHH, eleKMPOHHI GUOAHHSL

MocTranoBka mnpodsaemu. IlepiomuuHi BUAAHHS | 3aMydeHHS i yTpuMaHHA ayauTopii. OmMHIM 3 e(heKTHBHIX
Jlenalli  yacTille  BiIMOBIISIIOTBCS ~ BiJ] MAmepoBOro | IHCTPYMEHTIB, IO Ja€ 3MOTY PO3B'sI3aTH L0 MPoOJIeMy, €
¢dopMaTy, TOBHICTIO  MIrpyroud B  elekTpoHHe | HatuBHa pekiama (HP), norenmian sikoi ykpaiHchka
cepeioBHIlIe, IO 3MYIIY€E BUIABIIB IIyKaTH HOBI criocoOu | Meaiacdepa Hapasi BUKOPHUCTOBYE HEJOCTATHBO.
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AHaJsi3 momepenHix AOCHiIKeHb i mMyOJikamii.
[pami BITYM3HSIHAX JOCIITHHUKIB, HAsABHI B OKPECICHOMY
npo0IeMaTHYHOMY T0JIi, 31E0LIBIIOr0 CTOCYIOThCS (BeHO-
MEHY HATHUBHOI pekiaMu sk Takoi [2; 3; 6; 7] i 4acto
MaloTh MyOMIUCTHYHY crpsiMoBaHIicTh [4; 9]. ABtopu
cTaTell He TOPKAITHCS CHENU(IKKA 3aCTOCYBAaHHS HATHB-
HOI peKiIaM{ y BHIABHHUIN Tamy3i, TOHOl SK HUHI BXKe
HAOYTO JTOCBiy 1l BUKOPHCTAHHS JJIS MPOCYBAHHS CJICKT-
POHHHX BH/IaHb, 1110 NOTPeOy€e HAYKOBOTO OCMHUCIICHHSI.

Mera cTaTTi — TpOaHANi3yBaTH CYTHICHI Xapak-
TEPUCTUKU HATUBHOI PEKJIAMM Ta aCIEKTH Il 3aCTOCYBaHHS
Y BHIABHUYIN cepi.

Bukian ocHoBHOro Matepiamy mociimkenHas. [Tig
HATHBHOIO (aHTJI. native — MPHUPOIHHUN) PO3YMIIOTH "TIpH-
poaHy pekiaMy", 110 BiAmoBizae ¢opmary, TeMaTHLi Ta
CTHIIIO pecypcy, Ha skoMy ii posmimeno. Ha caiiti
intepHeT-Bunannsa Platfor.ma (http://magic.platfor.ma),
10 Hajgae Mmochyru 3i crBopeHHs HP, 1i cyTh BH3HAauYCHO
tak: "He miap-matepian, He IpHxXoBaHa pekiama, He 0e3-
OIIaTHE DPO3MIIIEHHS MarTepiany, SIKHH HaIucaB Iiap-
MEHEIDKEep Ha 3aMOBJICHHS PEKIaMOJaBIls abo areHIii, a
icTopis, 10 BijI3epKalItoe [iHHOCTI OpeHia Ta BifgnoBigae
iHTepecaM LILOBOI ayauTopii. Po3MileHa tam, ae Joau
3BUKJIM cIpuiiMaTh ictopii. Po3kasaHa THMH, XTO 3Ha€,
1o Oy/1e KOPUCHHM 1 IiKaBUM Jutst unTadiB” [8].

OT)Xe, HAaTHBHA peKjJaMa CTaHOBHThH HEBIIIIILHY
YacTHHY BeOIIaThopMu, Ha SAKIH MICTUTHCS, HAJa€ Bill-
BiZlyBauaM KoOpHCHY iH(pOpMAIlil0 ¥ OJHOYACHO HEHa-
B'SI37IMBO ITPOCYBAE TOBAP UM HOCIYTY.

XapakrtepHoro o3Hakor HP € i te, 1110 i1 cTBOPIOIOTH
CITIBPOOITHUKH PEAaKIlii, a He PeKIaMHUX areHTCTB, caMe
TOMy (opMaT 1 CTHIL BHKIAQAy Marepiaay He Biapis-
HSIOTBCS BiJ PEIITH IMyOJiKaliii pecypcy 1 BIOIOBIJAIOTh
OUIKYBaHHIM I[IbOBOI ayAWUTOpIi, sIKa MIparHe O3HaHOM-
JIOBATHCS 3 BUCOKOIH(OPMATUBHUM KOHTEHTOM.

[ToHATTS HAaTHUBHOI peKiaMy YBIHIUIO B IIUPOKHA
00ir BimHOCHO HemomaBHO: 2011 p. #ioro 3ampomoHyBaB
1o Bxutky @. Yoicon mig yac nposenenns Online Media,
Marketing and Advertising Conference, a mpoBimHi Xyp-
HaJlM TIIXONWIM Lei TepMiH. BopHowac sk siBuiie Ha-
THBHA peKJIaMa BiloMa JaBHO. 30KpeMma, SICKPaBUM IIpH-
knagoM kinns XIX cr. € pexnama B xypHaii The Furrow
JIx. Hlipa — 3acHoBHuKa kommaHii Deer & Company.
Yacomuc myOnikyBaB TeMaTH4HI CTATTi PO CUIBCbKE roc-
MOIApCTBO Ta HaJlaBaB Pi3HOMAaHITHI mopamu ¢epMepam.
[MapanensHO Ha ¥OrO IMMANBTaX YMINIYBAJM PEKIAMHI
65oku 3 iH(OpPMAI€I0 MPO CLTBCEKOTOCTIOAAPCHKY TPO-
IIyKIIiro, 1o 11 BUroToisuta kommanis Jx. Jipa [S].

3 PO3BUTKOM pafio i TeacOaueHHs HATUBHY PeKIaMy
aKTUBHO BMKOPHCTOBYBaJIM W B Il ramysi. Ha pagio — y
(opMi MO3UTHBHKX BIATYKIB €KCIIECPTIB 1 CIIOKUBAYIB 111010
MIPOXYKIii CIIOHCOPIB TOIIO, Ha TeleOaueHHI — SIK JHC-
Kycil, iHTepB't0, Oeciau, M Yac SIKHX MHMOXIIb 3ramay-
BalM i peknamoBaHui ToBap uu nocayry. B CPCP ene-
MEHTH HATHUBHOI pexyiamu Oy/iM HasiBHI B Iepejavax, npu-
CBSIYEHUX TBOPYOCTI OKPEMHUX aBTOPIB, BUIAABHHUIITB TOLIO.

Huni HP BukiMKae nocuiieHy yBary MapKeToJIOTIB i3
KiIbKOX mpuuuH. [To-miepiie, BOHA HE CIIPUYHHSIE PO3/pa-
TyBaHHsI y KOPUCTYBaviB, 00 MICTUTh KOPUCHY YH LIiKaBy /
pO3BakaNbHY iH(OpPMAIIifo; TTO-IpyTe, HEe MOTPAILIIE B TaK
3BaHy 30HY "OaHEpHOI CiiNoTH"; O-TpeTe, Ha BiIMIHY Bif
OaHepHOI, He OJIOKYEThCS B iIHTEPHET-CEPEIOBHII, OCKiTb-
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KH € iH)OpPMATHBHUM 1 Mi3HABAIGHUM MaTepianoM, KOT-
puii He INeHTH(DIKYIOTh SK peKiamy; I0-4eTBepTe, Mic-
TUTH 1HPOPMALII0 Pi3HOTO TUMY (TEKCT, BifeO, IMOCHIAH-
Hs1), 1110 A€ 3MOTY YHUKHYTH MOHOTOHHOCTI BUKJIay.

3BakaloYM Ha 3POCTAHHS TMOMYJSIPHOCTI HATHBHOI
pexiamu y cBiti, poboua rpyna IAB  pospobmma mo-
cionuk "[AB Native Advertising Playbook" [11], B sikomy
BHOKPEMMJIA IIICTB 11 THITIB:

— In-Feed Ads — HOBWHHI peKiIaMHi OTOJOIICHHS,
UIA SIKUX BaKINBAa TApreTOBAHICTh 1 KOHTEKCTHICTH
(penpesenToBani Ha Facebook, Forbes, Twitter Toro);

— Paid Search Units — maTHa pexiiama B IOITYKO-
BUX CHCTEMax, [0 BHUPI3HIETHCSA SK MPIOPUTETHA IS
kopuctyBada (Bing, Google, Yahoo Ta ixmi);

— Recommendation Widgets — pexomeHaaniiiui
onoku. Taky iH(opMarlito 3a3BUYail PO3MIIIYIOTH Ha caiftax
y posminax "Iuckycii", "O6roopenns". Ha pecypcax
KHUTapeHb 1 BUIABHUIITB I MOXKYTh OyTH pyOpuku "Kuanra
", "Bugasauirteo pekomenaye"”, "Penensii" Tomro;

— Promoted Listings — pekiamMoBaHi criicku (Ha
caiitax Amazon, Etsy, Foursquare, Google Too);

— In-Ad (IAB Standard) with Native Element Units —
pekiama 3a crannaptamu [IAB 3 enemeHTamMu HaTUBHOT,

— Custom / Can't Be Contained — ¢opmaru, mo
PO3POOIISIOTH 1111 OKPEMi ITPOEKTH.

Y mociOHMKOBI TakoXX HaBeIIEHO KPUTEpii, 32 IKUMHU
BH3HAYAIOTh NPUHHATHUI (hOpMAT HATHBHOI PEKIaMU:

— ®opma. UYm BiamoBimae pekiaMa AnU3alfHOBI
pecypey?

— OyHkOia. Yn y3roKyeTbes pekiaMa 3 METO0
MaiilaHYKKa, Ha SIKOMY 11 pO3MIIyIOTh?

— ImTerpanis. B sxwit croci6 pexiama B3aeMoJie 3
KOpUCTyBadeM: SIK IHIIMH KOHTEHT YW BBOJSTHCS HOBI
croco0u noBeninKu?

— Kymisnst # Tapretusr. Po3minyBarumeTscest pekiama
Ha CalTi Y MOIIHUPIOBATHMETHCS YepPe3 COLAIbHI MEPEKi?

— BumiptoBannst. SIki iHCTpyMEHTH BUKOPHUCTOBYIOTb
JUTSL  OI[IHIOBaHHS €(EeKTHUBHOCTI pEKJIaMH: KUIBbKICTh
JIAMKIB, PETIOCTIB YU KIIIKH, 3aBAHTAXXCHHS, PEECTPAIlis?

[MociOHMK BH3HAYae MpaBmIia 3aCTOCYBaHHS HATHBHOI
peKIaMM Ta AacleKTH 3aXHCTy MpaB CIOXHBAdiB, TOMY
OCHOBHMM NpHHIMIIOM IAB Bu3Hae diTke poO3pizHEHHS
penaxmiifHoro BMICTy Ta pexiamHoi iH(popmarii: "Pexrma-
MOJIaBIIi MAlOTh MOBa)KaTH CIIOXKMBYI OYIKyBaHHS Ha OJIHO-
My CalTi BHIABI, 1 BUAABLI HOBHHHI PO3IIISIIATH MOXKIIH-
BIiCTh BiJIXWJICHHS THIIIB OTOJIONICHB, 0 HE BIAMOBITAOTH
OYIKyBaHHSM CIIOXHBAUiB IIOI0 PeAakIliifHoro BMmicty. Ha-
PeLITi, BayKJIMBO, 00 CHOXKHMBa4 YiTKO MIl PO3PI3HSITH IIa-
TOKHY peKIamy i penakiiinuii matepian Bugasms” [11].

[fro camy BUMOTY 3ajeKiapoBaHo B [HCTpYKIil 11
MapKETOJIOTIB 1 BHAABLIB II0J0 HOPM 3aCTOCYBaHHS
HaTHUBHOI peKiIamH, oyOsikoBaHii Hanpukinmi 2015 p. Ha
caiiti ®@enepanbHoi ToproeensHOi komicii CIIA: "Komu
HaTHBHAa peKJlaMa 3'ABISIEThCS Ha TOJIOBHIM CTOPIHIN
caiiTa BUIABII YU MEPEBHIAHA B IHIIHMX 3aC00aX MacoBOl

"TAB (The Interective Advertising Bureau) — maii6inpIma acomianis -
TEPaKTUBHOI PEKJIaMH y CBITi, IO CKJIAAAETHCS 3-MOHAA 650 mpoBiTHUX
Mejlia i TEXHOJIOTTYHUX KOMIIaHil, BIAMOBITaIbHUX 32 MPOJIAXK, JOCTaB-
JSTHHSL T4 ONTHMI3alilo MU(GPOBOI PEKIAMH UM MApKETHHIOBHX KamIla-
Hill. Ha ix cykynHy uacTky mpunagae 86% intepHer-pexnamu y CIHA.
Tpamroroun 3 koMnaHisMu-naptHepamu, [AB oIiHIOE Ta peKoMeHaye
CTaHIAPTH H NPaKTUKY, KPUTHIHO JOCII/DKYE IHTEPAKTHBHY PeKIaMy.
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indopmariii, BOHa 3a3BHYall CKJIAAETHCS i3 3arojoBKa,
9acTo IMOETHAHOTO 3 SCKI3HUM 300pa)KCHHSM 1 CTHUCIUM
OTHMCOM, HATHCKAaHHS Ha SKi CIPSIMOBY€E Ha JTOJATKOBHH
pexiamHuil BmicT. 3a 3akoHoM FTC, pexiamonmaBii He
MOXXYTh BHKOPHCTOBYBAaTH "OMaHJIMBI BiakpuBaui', mo0
CIIOHYKaTH CIIOXXMBayiB JI0 MEperisyly PEeKIaMHOTO BMICTY.
OTXe, peKIaMO/IaBIli BiANOBIJAIOTH 3a T€, 00 CIOXHBA-
4i iIeHTH(IKyBaIM HATHBHY pEKJIaMy caMme SIK peKiiamy,
mepm HiK TepeiIyTh Ha OCHOBHY pPEKIAaMHY CTOPIHKY.
Kpim TOTO, HE3BaXkarouM Ha Te, SK BiIBiAyBadi HaTpar-
JSIFOTh HA PEKIaMHHUN KOHTEHT, BIH HE NMOBUHEH YBOJHUTH
B OMaHy IIOA0 CBOTO KoMepuiHoro xapakrepy" [10].

OTxe, Ha TiACTaBi BHUKIAIACHOTO, CHOPMYIHOEMO
OCHOBHI IpaBUJIa CTBOPEHHS SAKICHOI HATHBHOI PEKJIaMHU.
Hacammiepen BoHa Mae BiIMOBimaTH MOTpedaM MiTLOBOT
aymuTopii Ta ¢dopmary MOJaHHS Marepialy Ha pecypci,
o0 CIpUAMATHCh SIK HOTO OpraHiyHa yactuHa. HatneHa
peKiaMa TOBHHHA BHKOHYBaTH Ti cami (QyHKmii, mo i
HII MaTepiajn pecypcy: HOBUHH — Ha HOBUHHOMY CaiiTi,
irpd — B IrPOBUX JIOJaTKaX, CTATTi, BiEO, TECTH — B
€JIEKTPOHHUX BHIAHHAX TOIIO, TOOTO CTAHOBHUTH HEBIN-
JIUIbHAN elleMeHT BeOmaropMmu, ajie BOAHOYAC YITKO
BiJJOKPEMITIOBATUCS Bifl PEIITH PENAKIiHUX TOBiIOM-
neHb. B iHImOMy pa3i KopucTyBadi MO4yBaTUMYThCS 00-
JIYPEHUMH, [0 MEUMOBOJI MTO3HAYUTHCS SIK Ha PEHTHHTOBI
MaiilaH4KKa, Ie PO3MIIICHO MaTepiaj, TaK i Ha PeKJIaMo-
BaHOMY TIPOIYKTi (mociy3i, Openni). HP yBupasHOMOTS,
30KpeMa, uepe3 MapKyBaHHS O3HAYEHUX IPOAYKTIB SIK
"croHcopchkux" um "maprHepcbkux". Lli mo3HaueHHS
MarTh OyTH YITKHUMH, 3pO3YMUIMMHU ¥ moMiTHuMH. J[i1s
BijeoMaTepiary MMO3HAYKy CIiJ 3aKpillUTH HA €KpaHi Ha
TpPUBAJUIT Yac, a0u KOPUCTYBaY i MOMITHB.

VY IpyKOBaHHMX Ta IHTEPHET-BUAAHHIX HATHBHA PEK-
mama Mae (GopMy peHaKmiHHUX CTaTel, HANWCaHUX Ha
3aMOBIIEHHST CITOHCOpPIB. Bim mpuxoBaHOi Bimpi3HAETHCS
THM, [0 MaTepialld TTO3HAYAI0Th K CIIOHCOPCHKI UM MapT-
HEPCHKI, MIATBEPHKYIOUH iX PEKIAMHY CIIPSIMOBAHICTb.

HaTtuBHa peknama Takox Mae ¢Gopmar irop, TECTiB,
BIKTOPHH TOINO, ¥ Taki MPOEKTH MOXYTh OYyTH Haj-
3BUYAHO ycmimHuMH. Hampukian, Ha caiiTi iHTepHET-
Buganusa "Menys3a" 3a3HaueHo: "HaiimomymsipHimuii ma-
Tepian B ictopii "Meny3u", rpa "IloBopoxu Ha bpon-
cbkoMy', OYB MPUIYMaHUH K PEKIAMHUI MPOCKT, aje HEe
mpojaBcs (KycaWTe JIKTi, JIOpOTi pPEeKIaMOAaBIli —
400 000 mepermsaie i monaa 1 000 000 3reHepoBaHUX BO-
poxinb)" [6]. CyTh TpH MOJSATaE B TOMY, IO KOPUCTYBAY
Y BINOBiJHE I0JI€ BBOAWUTH 3alUTaHHS, CUCTEMA K BUAAE
SK pesyiIbTaT psAoK i3 TBopy M. Bpomcskoro. Lli irpu
TaKOX IMPUAATHI AJSI BIPYCHOI peKiaMu, ajike KOPHCTY-
Baui He JUIIe caMi OepyTh y HHX Yy4acTh, a ¥ 3aFOOKH
JIATHCS TOCHIAHHIMH B COLIAJIbHUX MEpexax.

BUKOPHCTOBYIOUH 11i MEPEXEBI MPOAYKTH, BHIABII
MalOTh TOJBIMHHN 3HWCK: MOXHAa OTPUMATH KOIITH BiJ
3aMOBHHKA 1 HOMYJISIPU3yBaTH TBOPYICTh IEBHOTO aBTOPA,
3 JOPOOKOM SIKOTO 3aXOYyTh O3HAHOMHTHCS KOPUCTYBadi,
1100 3ro/10M, IMOBIPHO, MPUAOATH MMAIIEPOBY YU CICKTPOH-
Hy kHUTY. Tol camuii edekt MaroTh i Tectn. Hampukian,
"BousctBo y "CximHomy ekcrpeci" uum "JlecsTh Herpe-
uat". ll{o Bu 3HaeTe mpo merektuBu Aratu Kpicti?", pos-
pobiieHuit iHTepHEeT-BUAaHHAM "Memy3a" ik HAaTUBHA PEK-
JlaMa 3 HaroJau Buxony 1udposoi Bepcii ekpanizanii poma-

21

Hy "B6usctBo y "CxigHomy ekcrnpeci”. Xo4a HacmpaBii
me pekiama QiabMy, BOJHOYAC TMOMYJISAPU3YEThCS W
TBOPYICTh MHUCHbMEHHHMII. 3aBASKH TECTaM KOPHUCTYyBad
MOXKE TEpPEeBIPUTH CBOi 3HAHHSA W 3aMHCIMTHUCA HaI
MPOOJEMHUMH MiCUSIMHU. SIKIO, HAPHUKIA/, 3alUTaHHS
CTOCYIOTBCSL TBOPYOCTI aBTOpa, II¢ CIOHYKAE B3SATH
Horo TBopH B 0i0Ii0TEIll UM NpUIOATH B KHUTAPHI, 110,
3BUYAfHO, 1 € KIHIICBOIO METOI0 PEKIaMHO-KOMYHIiKa-
TUBHOI JTisITBHOCTI.

[TpukiaamoM HATHBHOTO MaTepially, BUTOTOBJICHOTO
Ha 3aMOBJICHHS IHTEpHET-BUIABIIiB, TAKOXK CIYTY€E MPOEKT
"IToromu TI'eminrsest + Philips" BITYN3HAHOTO OHIAMH-
BunmanHsa Platfor.ma, B sskomy M. T'oromb, Ye I'eBapa,
C. Hami, A. Yexos, Y. Yamiid mopyxoM pyKd CTalOTh IO-
rojieHuMH. B HeBenmukii aHoTamii 3a3HaueHo: "3 Haroau
3akingennst "HeOputsOps" — MDKHAPOAHOI akIlil, B MeXax
SIKOT YOJIOBIKM BeCh JIUCTOMAJ BilPOIIyIOTh OOpOIH, a
MOTIM HEIagHO X M030aBIAIOTECS, MU Pa3oM i3 OpuUTBa-
mu kommasii Philips mpomoHyeMo BaM TOIUBHUTHCS, SK
Mornu O Bursgmatd I'eminrBeit, Ednmreitn, dam Ta
0arato IHIIMX BHUIATHUX OCOOMCTOCTEN 0O€3 CBOIX HE
MEHIII BHJATHUX BYCiB 1 Oopin. Pyxaiite cmaiinep, 1mo0
MoOAYNTH, K OJHA OpUTBA MOXKE 3MIHUTH JIOAWHY JIO
HeBmizHaHHOCTI" [8]. I'pa BUKIHKa€ MO3UTHBHI €MOIIil,
pekinamMa OpeHIa He CHPHYHHSAE HETaTHBHOI peaKilii,
OCKIJIbKY OPTaHIYHO MPOJOBKYE aBTOPCHKHUI 33Ty M.

Ille omHuUM NpUKIAZOM € Ipa, YYaCHUKAM SIKOi 3a
JIYEHI CEKYyHIH JIEMOHCTPYBAIH, SK BHUIJISIATHME iXHE
0o0MMy4ds Ha OOKJIAIWHIN TIIAMypPHOTO TIJITHIIEBOTO KYp-
Hay. KopucryBaui 3amr00Ku JOTyYanucs 0 MPOEKTY Ta
MOIIMPIOBANK 1HGOPMAITF0O TPO HHOTO B COIMEPEKAX.
Taky Tpy [OLUILHO BHKOPUCTOBYBAaTH SIK IMIJKEBY
HAaTHBHY peKJIaMy NEepiOJUYHOTO BHUAAHHS, aaKe, 3
OIHOTO OOKy, BOHAa BHUKJIMKA€ TIPUEMHI CMOIIT B
ayauTopii, 3 iHIIOT0 — Iopa3y Haraaye Mmpo >KypHalL

Ha caiiti "/Ipyr Uuraua", xoTpuii poO3pOOHHMKH II0-
3HIIOHYIOTh SIK "KHIDKKOBHI pecypc, SKHil pO3MOBIiIaE mpo
YKpaiHChbKi KHW)KKY, HOBUHH YKPaiHCHKOTO PUHKY, aHOHCYE
uikaBi momii, peueHsye kHwkku" [1], ymimeHo Tect
"Bigragaii nmuchMeHHHMKa 3a IMTaTor0, abo Ha ckimbkm
BificoTKiB TH KHuTOrpm3?". BiH mae 3Mory BCiM OXOUYnM
TIepeBipuTH piBeHb 00i3HaHOCTI B Jiiteparypi. [Ticis koxHOT
BIfITOBi/i, HE3AJIKHO BiX TOro, TMpaBWIbHA BOHA YH Hi,
HAA€ThCSl CTHCNA IH(OpPMAIST TPO TBip, KOTPOMY IIPH-
CBSYEHO TUTaHHsI. HanpuKiHI TeCTy aBTOpH MPOINOHYIOTH
BiZIBiIaTH eleKTpOHHY KHHUrapHio "BceiKuuru", 10610 TecT €
HATHBHOKIO PEKJIAMO0, PO M0 KOPHCTYBadiB CIIOBIIIAE
nmoBigoMieHHs: "TecT MArOTOBaHO Yy MapTHEPCTBI 3
inTepHeT-KHUrapuero BceiKuurn". OCKiIbKH MMOCHIAHHS Ha
KHIDKKOBY KPaMHHUITIO IIJIKOM BiJIMOBIa€ TEMATHIl TECTY,
BOHO HE BUKJIMKAE HETaTHUBHOI PeakIli ayauTopii, a Opak
crnoBa "pekinama'" a€ 3MOTy YHHKHYTH acoljiaiii 3 Komep-
miHOK  iH(OpMAIli€0; BOAHOYAC HE TOPYIICHO IIpaB
CIIOKMBAYIB, aJKe MaTepiall MO3HAUYeHO SIK TAPTHEPCHKUIL.

BucnoBku. HatuBHa pekiamMa — ILIJIKOM MPHAHSIT-
HUH BapiaHT MOHETH3aIlil IS TPAIUIIHHUX Ta CICKTPOH-
HUX BUJAHb 32 YMOBH JOTPUMAaHHS MpPaBWI ii po3po0-
neHHs W po3MimieHHS. [lepcmeKTHBH TMONATBIIHAX J10-
CITiJDKEHB TIOJIATAI0Th Y BUBYCHHI MOXIIMBOCTEH pEKIIaMU
B KOMI'IOTEpHHUX Irpax [uii TPOCYBaHHS BHIaBHUYOI
MIPOAYKIIi Ta TOCTYT.
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Tetiana Bulakh
Native advertising and periodicals: touch points

The article describes the essential characteristics, hallmarks and benefits of native advertising. It is noted that it is created by
employees of editorial offices, not advertising agencies, which is why the format and style of presentation of the material does not
differ from other publications of the resource and meets the expectations of the target audience.

The conditions of its occurrence and the reasons for the increased attention of marketers to this type of advertising are now
described. It is noted that this type of advertising does not irritate users, because it contains useful or interesting information, does
not fall into the so-called zone of banner blindness, is not blocked in the Internet environment, because it is an informative,
informative material that is not identified as advertising; contains information of various types: text, video, links, etc., which
diversifies the presentation of the material.Effective native advertising must meet the needs of the target audience and the format of
presentation of the material on the resource in order to be perceived as an organic part of it. It should perform the same functions as
other materials: news — on the news site; games — in game applications, articles, videos, tests — in electronic publications, etc. —
but at the same time clearly separated from other editorial materials.

Emphasis is placed on the expediency of using native advertising opportunities in promoting electronic publications. The
experience of using native advertising in the publishing sphere is analyzed.

Keywords: advertising; advertising communication; native advertising; periodicals, electronic publications
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